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“I'm a total nerd,” admits Samuel ‘Sammy’

Spitzer, one of the key players behind iconic
brands Supreme, KAWS and aNYthing.

WITH STUDIES AT AMERICA'S BROWN
AND MIT COLLEGES LINDER HIS BELT,
SAMUEL SPITZER IS MOT YOUR
TYPICAL STREETWEAR PIOMEER
Landdimg in Mew York as an immigrant at
the age of tvwehad, with hithe mone than
thres words of English |'Nintendo’,
Mg’ and "MoDonahd's'), Samusd queckiv
assimilated to Amencan lite, bacorming
ingrained i 1he dovwenbowen crealive
soene. |1 wasg herg he iormmed sl
would turn out 10 be péeotal friendships
walh such stonie liguenas o Hanolkd
Hunter, A-ron and Stach. In the summear
of "4, at st 16 years old Sarmwe
headed to Harverd, leanng Inends 1o
shood and star m the Larry Clarke movie
Rads wiike he attended a summier SEhool
program for gifted architectural
designers, By 15, ha was collabarating

willh long-=time mentor Fulurs on hs

poneanng webnsite, and had baen
commisiaoned by lamas Lavella 1o build
thia firet Mo® Wa gite, Legendany
architect Bem Eoolhaas then hised him
o help design Frada’s Eocinber Sions
initiative in Moy York and the boilliand
Prado.oom. Dunng this tme, Samuel

Ble0 pul s lalenis o Creatmdg

Spliy.oom., & pivalal discussion forem for
the ghodal sireslwesr oommunety, quickly
inhabited by Spitrer's frends Futura
James Lavelle, Stash, A-Fon and the
Sunrame crenw. Todaw oaEy has mnod only
el & Chtabyst Tor new daas and
codlaporations but alsg & plathonm For
Samusl 10 dovelop creative partnerships
and launch onleeg smes Tor (he bkes of
Jarmes Jabbia (SupremearSiussy) amnd
AN (DvepunalFake). From Murakam
SkAtE eCks (O Bupear rara 1oy

collabdrations, dus to mlense Semand,

anlere onhfe mventones usualhy sell o
immeadiatedy. "D KAWS's tove sall out
I widid DeEnly menuldes and all
Murakami Suprema skate decks sold oul
in wirder an hour,” Savs Samoal. Samue

15 Cannenily DUSyY 1OCUsInG On My
projects for Suprema in Tokyo, and was
racenthy approached by Migo 10 discuss
Bathing Apa‘s web prasance. When
sk howw b feals aboul woarking with
some of the most nflueniial sireetaaar
brands i the waorld, he pats it simiphy

| @mpoiy all ol this tremendoushy.”™
Adding, “| think & kot of it is down to

o pEnenod and leck, but it was all msssnt
io be.” Clauding Ben-Zenou
Frotoqraphy KAWS
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